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Abstract

The purposes of this study were to examine the relationships
between information seeking strategic, partner uncertainty, the Facebook
intrusion and the Facebook jealousy in an effort to explain Facebook
user’s behavior. A sample was selected from 400 cases were included
Facebook user both male and female between 25-34 years old, who're
now dating or in relationship with partner, both married and not married
as a sample. Research findings were as follows: the most of samples
had been seeking for partner information in the low level. The passive
strategy more using than the active and interactive strategy. The partner
uncertainty was low level. The end results of hypothesis shows that
the Facebook jealousy related to information seeking stratesic, partner
uncertainty reduction and the Facebook intrusion was statistically

significant at 0.01 level.

Keywords: Facebook, Information Seeking Strategic, Partner

Uncertainty Reduction, Facebook Intrusion, Jealousy
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Abstract

The objectives of this research are: 1) To study Perceived
Risk, Trust and Privacy Concerns 2) To study Social Commerce Inten-
tion. 3) To study factors affecting Social Commerce Intention. The
study by quantitative research. The sample of this research is the social
commerce’s customers of 400 persons during a year.

The research found that 1) The samples had a level of Perceived
Risk at high level, Privacy Concern at high level and Trust at moderate
level. 2) The samples had a level of Social Commerce Intention at high
level (x = 3.41) 3) Trust is the most effective variable in predicting Social
Commerce Intention. Another two variables that could be described the
Social Commerce Intention were Privacy Concern and Perceived Risk.
All of three factors could explain the Social Commerce Intention with a

percentage of 46.9

Keywords: Trust, Privacy Concern, Perceived Risk
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2) mybnszideyaldlusunsuddagy spss Tunisimszsideya
Baadid IneTinsieniveyaldanssaun (Descriptive Analysis) kagn153AsIEd
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SD = 0.85) 59983317 AIUfranndudInsa (X = 3.53, SD = 0.91) way
ANnulingda (X = 2.97, SD = 0.77) SUARU 31NNNTIHATILHUIFENUIN
naufeg1slinmdfynsiuimudsanniign naifoasnndosiunuin
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Abstract

This research, Guideline to manage broadcast business in
digital TV era case study from BBC channel 3, conducted information by
utilizing qualitative method, In-depth interview with BBC Channel 3’s 5
staff from top management to operation staff. The research conducted
data from December 2015 to April 2017.

The Finding

1. Online media plays important role in digital TV era, every
show must have the content that transfer to online broadcast and
support consumer engagement toward show.

2. Over The Top (OTT) is new tactic of broadcasting which
support business opportunity and create new audience.

3. Organization needs to create digital knowledge to all staff
which help the business understanding new audience and create new
business to support digital audience.

4. Government is important factor in broadcast marketing

Keyword: Broadcasting Organization, Digital TV, Broadcast Marketing
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Abstract

The objectives of this research are to examine the effectiveness
of content marketing of publishers by analyzing content marketing
which A Book publisher and Salmon Books publisher used on website
and Facebook Fanpage from 1 July 2016 to 30 September 2016, and
to investigate the relationship between readers’ satisfaction, buying
decision and brand loyalty. Eight hundred respondents who read A Book
and Salmon Books books, and also subscribe contents on publishers’
website and Facebook Fanpage aged between 15 and 54 were recruited
in this research. The results showed that content marketing on website
which satisfies A Book and Salmon Books readers the most are blog and
short article respectively. Content marketing on Facebook Fanpage which
satisfies both A Book and Salmon Books readers the most are photo with
text. Most readers decide to buy the publisher’s book because they like
content of the book. Furthermore, most of them talk about publishers

in a positive way.

Keyword: Content Marketing, Publishers, Readers
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Abstract

This survey had two objectives to study: (1) Influences of
electronic word of mouth factors (which consisted to characteristics of
electronic word of mouth, attitude towards electronic word of mouth,
and website quality) on consumer satisfaction (2) and consumer loyalty.
Self-administered questionnaires were used to collect data form 400
males and females, aged 18 to 34 years old in Bangkok, who bought
products from Lazada website (Electronic commerce) and store in
Facebook (Social commerce), in the last six months. The findings showed
that all factors, that is, characteristics of electronic word of mouth,
attitude towards electronic word of mouth, and website quality, were
significantly and positively influence on consumer satisfaction and
consumer loyalty in electronic commerce but in social commerce only
two factors that were significantly and positively influence on consumer
satisfaction and consumer loyalty, were attitude towards electronic word

of mouth and website quality.

Keyword: Electronic word of Mouth, Electronic Commerce, Social

Commerce, Consumer Satisfaction, Consumer Loyalty
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Abstract

This research study is a qualitative research of which the
purposes were to study 1) Thai products’ communication strategy in
Viét Nam 2) Outlook on Viét Namese consumer behavior and 3) Outlines
for communication within the Viét Namese market. Survey method was
used by conducting in-depth interviews on Corporate and Marketing
Communication Executives who have been working for Thai companies
in Viét Nam which are Singthai Food Import-Export, Perfect Companion
Viét Nam, B’s Mart (Viet Nam) and Nok Air (H6 Chi Minh City)

The results of this research indicated that communication
strategies used were corporate-brand awareness, country-of-origin image,
and attitude-behavior alteration while tactics/communication activities
were employed by the use of social networking to publicize, traditional
and new media to advertise. As for Viét Namese consumer behavior, they
tend to purchase Thai products because of the quality and monetary
aspects, and gravitate to Thai products first which is a usual occurrence
while deciding to make a purchase. Viét Namese consumers don’t intend

to purchase Viét Namese and Chinese products just as much.

Keywords: Corporate Communication Strategy, Marketing Communi-

cation, Communication Tactics, Consumer Behavior, Viét Nam
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Abstract

This qualitative research aimed to study the components,
identities and social roles of Shan Opera. In addition, this study aimed
to explore the association of knowledge transmission of Shan Opera and
sociocultural dimensions of Shan people. Participants were 73 people,
including the persons who associated with Shan Opera (n=20), were the
audiences of Shan Opera (n=50) and were the Shan scholars (n=2). Data
were collected during October 2015 — March 2017 by in-depth interviews,
via 12 Live Shan Opera shows, in Thailand and Myanmar (Shan state),
and also via related documents. Data were analyzed by content analysis.

The results revealed that Shan Opera, in the present time, has
developed and combined with traditional and modern performances,
such as musical instruments, dancing and contents. Shan people in
Thailand employed Shan Opera as a medium to show and communicate
their ethnic identities, carry on their culture and socialize their group.
Additionally, Shan Opera illustrated the strength, perceptions, values
and beliefs of Shan people even though they were not in their home

country, Shan state.

Keywords: Shan, Shan Opera, Folk Media
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Abstract

In Thai society, Human Rights is like the mysterious treasure in
secret chamber. Many of myths portray it something “fable” or affect
nothing in Thailand. Therefore, first part of the research, chose history
approach to analyze the true ability of Human Rights when implemented
in Thailand. The research revealed many gladly results. For example,
although in difficult time during WWII Thailand government by Pridi
Banomyong can stand firm for “The Principle of Self-Determination
Rights” to show solidarity for Vietnam sovereignty. Human rights
reinforced power of Thai people in many ways, but it has been
demolished its reputation, underestimated its ability, and many Human
Rights defenders harmed. Therefore, it leaded to the second part of the
research, which derived journalism knowledge and methods to make
Human Rights prominent and strike back the Anti-Human Rights
hegemony. Based on case studies in Thailand during 2010-2016, this
research engaged which many key-informants and successful human
rights events to find the right Rights message and the right way to send

them.

Keyword: Human Rights, Hegemony, Framing Theory, Cyberactivism,
Public Sphere
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Abstract

The purpose of this research was to: study the information and
media reception and expectation, satisfaction and trend of the internal
organization information reception of the employees in Chan Wanich
Co., Ltd. The sample group comprised of 400 candidates, who are
employees only in Chan Wanich Security Printing Co., Ltd. and Chan
Wanich Co., Ltd., whose core business is concerning producing and
distributing security printing products. The branches managed under
these 2 companies can be divided into 6 business units. The research
was conducted based on Quantitative Methods and using questionnaires
for information collection.

The result showed that the employees in Chan Wanich
Co., Ltd. receive information and media in very high degree and receive
internal organization information regarding the employee’s privileges
(changing Social Security Scheme and requesting for tax refund) as
the 1st option; their expectation in media and internal organization
information reception is totally in high degree; their satisfaction in media
and internal organization information reception is totally in high degree;
and their trend on media and internal organization information reception
is totally in high degree. Furthermore, the result of hypothesis reviewed
that; their expectation of media and internal organization informa-
tion is correlative to the internal organization information reception;
the internal organization information reception is correlative to the
satisfaction of internal organization information and media; and the
satisfaction of internal organization information and media is correlative
to the trend of internal organization information reception, while there
are discrepancies in the expectation of internal organization information
of the employees; and there are discrepancies in the internal organiza-
tion information and media.

Keywords: Information and Medlia Reception; Expectation, Satisfaction
and Trend of the Internal Organization Information
Reception of the Employees in Chan Wanich Co., Ltd.
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Abstract

The purposes of this study were to investigate the differences
between demographic features and attitude of consumers toward Digital
Marketing through LINE@ Application, in addition to study the relationship
between Digital Marketing factors through LINE@ Application and attitude,
the relationship between attitude toward Digital Marketing factors and
satisfaction, Including the relationship between satisfaction of attitude
and purchase intention. This study focused on the online store that
has been marketed via LINE@ Application platform, specific to fashion
category. The study was a quantitative research in form of survey
research.

The sample population was the Thai people who was LINE
Application users and used to participate in fashion shop through
LINE@ Application as followers. There were 400 samples and the
non-probability random sampling method was used for this study,
questionnaires were used to collect the data.

Referred to the hypotheses of this study, the results were as
follow;

1. There were differences between gender and attitude toward
Digital - Marketing through LINE@ Application factors. Besides, there were
no differences between demographic features and consumer’s attitude
toward Digital Marketing factors in terms of age, occupation and monthly
income.

2. Regarding the relationship of variables, the results revealed
that the Digital Marketing through LINE@ Application factors in terms of
content, interaction, convenience, ease to use and design were positively
related to attitude. The Attitude toward Digital Marketing through LINE@
Application factors both cognitive and affective were positively related to
satisfaction. And Satisfaction of attitude toward Digital Marketing through
LINE@ Application was positively related to purchase intention.

Keywords: Social Media, LINE@ Application, Digital Marketing, Attitude
toward Digital Marketing Factors, Satisfaction, Purchase
Intention
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Abstract

Quantitative research by survey was used to study reader
lifestyles, behaviors, and attitudes about digital editions of women’s
magazines in Bangkok, Thailand. Samples were Bangkok Metropolitan
Area (BMA) residents aged 18 years old and over who had read at least
one digital edition of a women’s magazine within the previous three
months.

Results were that most samples were between 30 and
35 years old, unmarried, and working for private companies for
monthly salaries between 30,001 and 40,000 baht. Praew Magazine, a
lifestyle publication, was the most popular. Samples spent about
half an hour per week reading favorite columns. Most samples were
opinionated on social issues, involved with family life, and interested in
entertainment. Samples appreciated colorful layout and easy-to-read
fonts in publications. They enjoyed reliable, modern, and informative
content, especially about health and exercise. These findings suggest that
editors of digital editions of women’s magazines in the BMA might focus
on soft content, particularly entertainment, to best serve reader needs.
Publication covers might be devoted to performing celebrities and others
in entertainment news. Fashion tips about style would further promote
products and services, helping samples be more knowledgeable and

informed.

Keywords: Lifestyle, Behavior, Attitude, Digital editions, Women'’s

magazines, Reader
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Abstract

The study on “Cosmetics and beauty contents by beauty
bloggers through online social network” is qualitative research with
two purposes of study. The first one is to study contents regarding
cosmetics and beauty products which beauty bloggers communicate
on social online network. The other one is to compare cosmetics and
beauty product contents which beauty bloggers convey through their
online networks. Research methodology is collecting content
presentation via Facebook, Instagram and Youtube channels of five
beauty bloggers: Pearypie, Yingyae, SP Saypan, Nune Noppaluck and
Nina Beauty World from April 1-30, 2017 with 927 posts.

According to the study, good story contents were the most
frequently presented by beauty bloggers, while viral ones were the least
frequently seen. In regards to presentation channels, Facebook was the
most popular channel; Instagram and YouTube were respectively popular
one. The viral contents on Facebook had the highest average viewers’
response, while the least ones went to good story. Regarding to viewers’
response on Instagram, how-to and tutorial contents had the highest
average while the least ones went to information giving contents. There
were no viral contents at all on Instagram during the research period.
In case of YouTube, amusing contents had the most viewers’ response
average; reviews had the least responses average of viewers. However,
the four following types of contents had not been found on YouTube

are giving information, good story, activities and viral ones.

Keywords: Content, Beauty, Cosmetics, Beauty bloggers, Social network
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Abstract

The purpose of this study is to examine how women comedians
entered to their profession. To gather data, the researcher employed
four qualitative data collection tools. They were 1) in-depth interviews,
2) informal interviews, 3) non-participation observations, and written
documents. Three Thai women comedians volunteered to participate in
the study. The notions of Pierre Bourdieu’s capital and field were used
to analyze the gathered data. The analyzed data showed that three
factors which have supported the three participants to become
well-known were their cheerful characteristics, educational background

and talents considered as cultural capital, and broadcast media.

Keywords: Women comedians, Entering to profession, Capital
accumulation, The field of Thai television comedy,

“Konbai” comedy television program
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Abstract

The objective of the research is to study Attitude and
Behavioral Intention of Chinese tourists related to Thailand tourism under
Tourism 4.0 policy. The study adopts a quantitative research, using the
questionnaire as a data-collecting tool. The population consists of 400
Chinese nationals (from mainland China) aged 20 years and above, while
traveling in Thailand, covering six areas: Bangkok, Pattaya, Phuket, Samui
Istand, Krabi, and Chiangmai.

The majority of the samples are female, aged between 20 and
30 years, with the highest education level at bachelor’s degree, and a
personal income of not more than CNY 4,000 per month. Their
knowledge of Thai tourism is found to be at a moderate level. Their
attitude toward goods and services related to Thai tourism is positive
when it comes to the products themselves, prices and quality of service,
channels of distribution of goods and services, marketing promotion,
related personnel, management process and management of the
physical environment. Their behavioral tendency on Thai tourism is at a
high level. The testing of the hypothesis reveals that the Chinese tourists’
knowledge about Thai tourism has relationship with the attitude toward
the subject. The analysis of the equation predicting their behavioral
tendency toward Thai tourism, using Stepwise Multiple Regression
Analysis, yields that their attitudes toward goods and services, Thai tour-
ism, demographic profile, domicile in the central and eastern regions of
China, together with their attitudes toward prices of goods and services
related to Thai tourism, have a joint predictive power of 28.4% with
regard to Thai tourism tendency.

Keywords: knowledge, attitude, behavioral, intention, tourism,
Thailand, Chinese tourist
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Abstract

The objectives of this research were to study the management
of online media, Folkrice and GetKaset, in terms of sustainable agriculture
through form and content, policies and objectives, work process and
development, and problems and obstacles which happened during the
work flow, and to study the driving process of the online network of
sustainable agriculture groups. An in-depth interview to the target group
was used as a tool of the study in order to obtain the primary data.
The semi-formal interview style is fully conducted by the researcher.
Research findings can be revealed into 3 parts: 1. Policies and objectives
including the concept of online media usage for sustainable agricul-
tural development and the concept of sustainable agriculture from the
online media’s point of view, and policy setting and development as well.
2. Online media management and development which can be separated
into 3 sections including website design, online marketing management,
and problems and obstacles. 3. The online driving process for sustainable

agriculture by farmers and consumers.

Keywords: online media, online media management, sustainable

agriculture, driving process of online media
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Abstract

The research aimed to compare the difference between
demographic characteristics and media exposure in “Yak Lak Yim”
campaign in order to study the relationship between media exposure,
knowledge, and participation in the campaign by survey research. The
populations were Bangkokians who have acknowledged the information
of the campaign, aged 18 and up. The size of the sample group was
400 persons.

According to the research, it was found that the gender
difference has no relation with the difference of media exposure in “Yak
Lak Yim” campaign in terms of the overview and media categorization.
However, the age difference affects the difference of media exposure
only from the internet. The difference of highest education also has
the difference of media exposure in terms of the overview and media
categorization. Nonetheless, the career difference has no difference in
media exposure in “Yak Lak Yim” campaign in terms of the overview
and media categorization, except the media via radio. In addition, media
exposure in this campaign positively relates to knowledge and people’s
participation towards “Yak Lak Yim” campaign, campaign in terms of the
overview and media categorization. Furthermore, knowledge positively

relates to people’s participation towards the campaign as well.

Keyword: Waste segregation project, PTT, Media exposure,

Knowledge, Participation
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Abstract

This research is the study of communicating identity and
vitilization of Buriram from the promote tourism activity at the stone
Castle Pranomrung and Thunder Castle. For explaining the Buriram
communication identity from “Kho Phanomrung festival” arranged
by the government and “Songkran festival” arranged by the private
sector. In the process of the study, the government and the private
sector and “sources” and the Buriram identity is “message” the festival
are “channels” and the tourists are “receivers”. The process shoris
that the festival are “spaces” and the government and the private
sector use for promoting tourism and communicate the identity of
Buriram. The identity can obviously be seen in 3 ways (1) identity of
Khmer (2) identity of sport (3) identity of clothing. In addition to Buriram
Communication Identity is a smooth flow and active creative process,
also has the deprecation and negotiation. Sometime, it has been rebuilt
by an authorized person for using the Buriram identity communication
by transform them into the product for supplying the demand of tourist

and make people in Buriram become a unity.

Keywords: Communication, Identity, Tourism, Buriram
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Abstract

“Ethics and Facebook News report on offender” aims to studied
offender news report policy of Facebook Fanpage, offender news report
of online news reporter also to online photographer, opinion about
Facebook News report about offender of online editor online news
reporter and online photographer as well, Solving offender infringement
of Facebook News report both with government offices and private
organization and the opinion about Facebook News report of related
government and private agencies.

This Quantitative Research was data collected by In-depth
interview with news reporter who reporting on Facebook Fanpage, and
academician both with government and private agencies for 7 peoples.
The research result showed that almost of News agency on Facebook
Fanpage, usually present content and image of offender rely on right
protection under the law. So that, considered news always reporting
by collected from the public interest. Especially, in trend news which
consist of impact to the public, complex mystery event, passionate to
the reader and other interesting news. In order that, will not disclose
the offender information but depend on nowadays situation such as if
the police disclose any lawsuit that will using police lawsuit content to
reference and report with clearly news image, can be interpretive also
to motivate the reader. The report will disclose offender face on the
news that collect from the press conference which right to presenta-
tion because they are offender but not suspect. In the other hand, if
try to close or show the face must be censor. Moreover, if surely that

tightly evidence to sue and clearly wrongness which definitely disclose
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the face. So, the academician specify that Facebook Fanpage reporter
always affected to offender. If report not rely on media ethics will affect
to the offender and also family do not get justice and become a social
defendant such as unlimited opinion on Facebook Fanpage, unlimited
to share the data and show the emotional sticker on any news showed
that affected to the offender will be victim, Repeatedly violated from
the media and affect to member family emotional because the content
on social media always stable on internet network if do not delete from
the stub. Moreover, purely offender or call scapegoat will be labeling
and denounce from the crown as the sinners. In spite of the justice
process was proved that purely but the early situation is population
among the public interest, but later offenders absolved become a tiny
area on the media that not clearly among the crown that make stigma.
For the function, Like and share also to show the opinion has affected
as well because nowadays, most of people often rapidly read any news
and judge on emotional and critique, denounce and aggravate that be
kangaroo court online that countless to conform purity successful was
convicted that wrong on social media that affect to the real situation
also impact to mental health, family, career and society too.

It’s evident that Facebook Fanpage report on offender now a
day usually increase infringe that from media ignorance with the moral
on social media reporting. When was Commit an act of morality, Fanpage
admin will creating other trend for latent the wrongness that social me-
dia can be motivate other all the time until condone of the ethics with
media organization. Not in attention of the reader already that make
this event will comeback or The offending duplicates. That’s why some
news agency always try to report the news that affected to offender, a

mean time to criticism because it’s valued with high rating and increased
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income. Moreover, the obvious notification is most of high rating news
agency gains lot of Like shares and more followers compared to other

news agency that strict in the ethic framework.

Keywords: Ethics, Abuse, Facebook, News Report, Offender
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Abstract

This research aims to study on knowledge, attitude and
participation of the public toward the light rail transit project, phase 1,
to accommodate the development of Khon Kaen as smart city. This
sample group comprises 500 people living in 5 municipal areas, namely
Samran sub-district, Muang Sila sub-district, Khon Kaen city, Muang kao
sub-district and Tapra, aged above 18 years and exposed to information
about the project. By using a questionnaire as a research tool, it is found
that knowledge of the project, most people has a moderate level of
the knowledge. About the attitude, a majority of people has a positive
attitude toward the project. However, the result shows a low level of
project participation, but it indicates a high level of the willingness of
the people to participate in the project. The results of the hypothesis
testing suggest that knowledge is related to people’s attitude, and
people’s attitude is related to project participation and also tendency

of project participation.

Keywords: knowledge, attitude, participation, light rail transit, smart city
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Abstract

The Factors affecting Television Public Broadcasting form:
The Transition to Digital Television Era in Thailand from 2012-2016.
Qualitative Analysis was done by using documentary research as a main
tool of study. This studied Television Public Broadcasting service form
in Thailand by examining the four organizational structures and social
contexts such as political stability, market system and public policy on
mass media. To analyze phenomena “Thai-style public Broadcasting
service” and media’s management problems. To reflect the importance
of PBS in promoting democracy. By presenting information for public
interested. Free from state power and capital.The study indicated that
coming into the establishment and definition of the organization. It
is an important factor in the structure of public broadcasting service
management. As a result, the form of operation of public Broadcasting
service television stations in Thailand. It is taking into account the
power system and the interests of the government. More than a public
broadcasting service mission. It was also found that the problem
concerning the PBS digital television frequency distribution has not been
solved due to the domination of the fund or capital factor and the state

power over the management system.

Keywords: Public Service Television, Digital Television, Public

Broadcasting Service
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Abstract

This research objective is to develop the Thai Brand Identity
in the field of health and wellness tourism. This research is to study
1) Thai Brand Identity of the country (as a Sender) 2) Perception of Brand
Image of the foreign tourist (as a Receiver); and 3) Development of Thai
brand identity in health and wellness tourism. Research is conducted
through mixed methods both in Qualitative Research and Quantitative
Research. The result of the research found that 1) Chinese tourists
pay attention to the physical value of “Functional Benefit”, such as
the professionalism of personnel, the service and equipment standard
2) UK tourists pay attention to the mental value of “Emotional
Benefit” intangible, such as the internal personality of the service provider
willingness to understand others, being creative and innovative.

Conclusions, the research contributions to develop the Thai
brand 1) Thai brand identity: It means both tangible asset and intangible
asset. Core value of Brand Positioning of Thailand in health and wellness
tourism consists of: 1. Thai people: who are mentally and professionally
in Service. 2. Culture: that Thailand is a Thai Identity (Thainess) personality
of Thai people. 3. Investment: attracting to Thailand which is supported
by the government and the readiness of the private sector. 4. Govern-
ance: The government has many policies to support health wellness
tourism. 5. Exports: Thailand has exports both human and health and
wellness products; as the country of origin. And 6. Tourism: Thailand
has rich with a variety of natural resources attractions, and varieties of

health and wellness services.

Keywords: Thai Brand Identity, Perception of Thai Brand Image,

Nation Branding, Health and Wellness Tourism
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Abstract

The research had two objectives 1) to study marketing
communications strategy in promoting news and sports programs of
Siam Sports News Channel, True Visions 693, and 2) to examine the
perspectives of audiences viewing news and sports programs of Siam
Sports News Channel, True Visions 693. The study was qualitative, using
in-depth interviews with two executives of Siam Sports News Channel,
True Visions 693, and six viewers of sports news of Siam Sports News
Channel, True Visions 693.

The results showed that the channel chose to apply various
media mainly in the Siam Sport affiliations such as newspapers, maga-
zines, websites, and mobile media. Besides, the channel employed well-
known hosts and moderators to attract viewers’ interest. These famous
announcers worked along with new-generation broadcasters of Siam
Sport in order to reduce costs and introduce new-face staff to television.
Furthermore, most viewers favored news and sports programs of Siam
Sports News Channel, True Visions 693 since the programs contained
a wide range of issues and could be viewed 24 hours a day. However,
viewers wanted the station to improve the professionalism of the rookie

anchors who lacked experience and could not report news very well.

Keywords: Sports News, Sports Programs, Marketing Communications

Strategy to Promote
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